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DATA-DRIVEN COMMUNICATIONS

For RB Sellars, the Spring 
Summer ’25 Catalogue 
is more than a product 
showcase, it’s a story  
of rural resilience  
and connection. 
Produced by the brand’s 
in-house team, the 
catalogue embodies 
the spirit of life on the 
land and celebrates the 
communities that wear  
the brand with pride.

CASE STUDY - 4

Many 
recipients keep 

the catalogue as a 
keepsake, extending 

its lifespan well 
beyond the sales 

season.

From left to right:  

Millicent Dress $99.95 100% Linen,  

Relaxed Fit, Sizes 8-22, WDR4743, Washed Navy 

Narooma Polo $69.95 100% Cotton,  

Relaxed Fit, Sizes S-3XL, MPO4637, Multi Stripe 

Poppy Blouse $109.95 100% Linen,  

Relaxed Fit, Sizes 8-18, WSH4707, Chesnut Paisley 

Byron Linen Shirt $99.95 100% Linen,  

Regular Fit, Sizes XS-3XL, MSH4613, Powder Blue

RB Sellars Spring Summer 2025 celebrates the adventurous spirit 

of life on the land. Inspired by Australia’s remote Gulf Country, 

its rugged beauty and the fearless optimism of the young people 

who work it. This collection brings timeless styles with modern 

practicality - ready for anything. 

Spring SummerNEW SEASON 2025

units mailed and 
distributed in 

17 stores across 
Australia

50,000

the catalogue highlighted 
both seasonal and core 
collections alongside 
human stories of 
endurance, passion,  
and pride.



The key objectives were to:

The creative team travelled to Barkly 
Downs, a remote cattle station 150 km 
west of Mount Isa, to capture the essence 
of rural Australia. Featuring real farmers, 
families, and workers, the catalogue 
highlighted both seasonal and core 
collections alongside human stories  
of endurance, passion, and pride.
With 50,000 copies mailed through Australia Post and 
distributed via 17 stores across five states, the catalogue 
was supported by digital campaigns to maximise reach 
and engagement. All production and print were managed 
by IVE Group.

The Barkly Downs edition deepened 
community connection and reinforced 
RB Sellars’ identity as an authentic rural 
lifestyle brand. Many recipients keep the 
catalogue as a keepsake, extending its 
lifespan well beyond the sales season.
The campaign successfully merged commerce with 
storytelling, increasing brand trust, engagement,  
and emotional loyalty among rural Australians.
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Build brand affinity and emotional  
connection with rural audiences.

Strengthen loyalty and inspire new  
customer engagement.

Celebrate real people and stories from rural 
Australia through authentic storytelling.
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The letterbox harnessed 
community spirit and trust for 
the Barkly Downs community.

“I just listen to what they want,” he says, “and help  

them discover what they’re good at, then build on that.”  

Many are fresh out of high school and from places with more 

cafes than cattle. Their initiation is rarely without friction. 

“There’s quite a lot of looking in a mirror  

and finding some home truths about themselves,  

but once they get it, it’s about maintaining 

momentum.” 

They’re drawn by something they can’t always articulate.  

For some, it’s adventure or the promise of a start in agriculture; 

for others, it’s a change of scenery. But all of them go home 

changed, if they go home at all. 

“I just loved being here too much,” says 20-year-old Sam from 

Bondi who started a medical degree, but deferred for a semester 

to detour via Barkly. “The work was too good, the people  

were too good, I couldn’t leave.” That was three years ago,  

and now he runs a stock camp.

There are 26 staff, a number that swells and contracts 

throughout the year as contractors drift in and out - including 

station hands, bore runners, machine operators, diesel fitters, 

and chopper pilots. Like bees to a hive, they return to the 

homestead complex each evening where the social club hums  

despite its strict four-drink limit.

In the camp kitchen, cook Mikaela drops a kilo of butter  

into an oversized glass mixing bowl. “I’m making garlic scrolls,  

and cheese and bacon focaccia,” she says, pointing to mounds  

of dough bigger than saddles - smoko for the crew for the next 

two days. 

“They eat a lot,” she says deadpan, “but they’ve got metabolisms 

we’d all be jealous of.” A former restaurant owner in Sydney,  

she doesn’t flinch at making roast beef with all the trimmings 

for 30, or a hundred perfect pastries from supplies that arrive 

once a fortnight.

It’s a pressure-cooked existence that’s like living on a submarine, 

so no one stays forever. But ACC considers it a win to keep good 

workers in the fold somewhere down the supply chain, even at 

the head office in Brisbane. “It’s a job that’s genuinely important 

for the planet,” says CEO Anthony Lee. “We’re feeding people, 

and no matter what people say about agriculture - without it, 

there is no life.”

Back at Number Six Yards, gates swing open and young cattle 

spill out. Sam and his crew tail them down a laneway and into 

the paddock at a gentle pace. There are no whoops or wails,  

just the thunder of a thousand hooves. Quiet handling is part  

of the culture here - teaching cattle and people to move with 

calm confidence. It’s a steadying process, and one that everyone 

is learning.
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The machinery shed is an island of fluorescent light in the dark, 

and inside, there’s a motorbike belly-up on the bench, surrounded 

by station hands working fast to fix a wheel. The big muster 

starts at first light and there’s no time to waste.

Last year, these four teenagers were strangers. Now they’re 

Crew One, led by Will Forrest from Augathella, the only country 

kid among them. “I came to get more knowledge of cattle and 

horses,” he says. “I grew up with it, but that doesn’t mean you 

know much about it all.”

The wheel is back on and a convoy of vehicles charges  

out to Bullock Hole Paddock, where more than 2,000 cows  

are scattered across open country. It’s Crew One’s job to find 

them and, with the help of two helicopters, push them towards 

Number Eleven Yards for preg-testing.

“Girls are on the bikes today,” says Keeleigh Wise as she rolls  

one backwards off the tray of a ute. She’s back for another season 

and this time has 19-year-old Millie Swindle for company,  

a newcomer who liked what she’d heard about life out here.

By lunch, two mobs converge on a road so straight it looks 

drawn with a ruler for the 12-kilometre home stretch.  

Leading them is the unlikeliest of drovers: Zach Lia Lorenz,  

who traded Bondi for Barkly and now zigzags ahead  

of the mob to keep them tight, circling back when the lead  

cows drift too far.

“I’ve definitely changed my mindset on problem solving,”  

he says. “I reckon if I came out and did a tough day when  

I first arrived, I would have just given up.”

In the yards, Will drafts cows in the back pens, bouncing  

over two-metre-high rails like they’re hurdles while Millie 

darts between sliding gates, pausing only to shoo a tiny grey  

calf back to its mother. Dust swallows the scene, but no one 

minds. “You just filter it through your teeth,” Zach grins.

“Only 900 to go,” calls Keeleigh who’s on the laptop near  

the crush, where vet Dan is preg-testing cows and shouting 

weights and gestational ages to be logged. He’s able to determine 

the month of the foetus just by touch. 

 
Smoko is called and water bottles become back rests  

as everyone crumples into a heap. In ten minutes they’ll  

be back in the yards moving like a well-oiled machine,  

but for now, there are TimTams.

From bikes to horses to helicopters overhead, Crew One pulls together to move more  

than 2,000 cows towards the yards. “It’s a completely different life,” Millie says.  

“You’re obviously very busy, but it’s a calm busy. Life is simpler.”

Learning the RopesCREW ONE
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This is RB Territory
Victoria 
 
Ballarat  
Shop 3, 307 Smythes Road,  
Delacombe (Bunnings Complex) 
ballarat@rbsellars.com.au 
03 5303 9996  
 
Bairnsdale 
22 Bailey Street, Bairnsdale 
bairnsdale@rbsellars.com.au 
03 5141 4101 
 
Bendigo  
354 Hargreaves Street, Bendigo  
bendigo@rbsellars.com.au 
03 5406 9996 
 
Mansfield  
93 High Street, Mansfield  
mansfield@rbsellars.com.au  
03 5775 1320 
 
Richmond 
246 Bridge Rd, Richmond 
richmond@rbsellars.com.au  
03 8582 6860 
 
Warrnambool  
119 Lava Street, Warrnambool  
warrnambool@rbsellars.com.au 
03 5561 4617 
 
Waurn Ponds  
Shops 701-703 
Waurn Ponds Shopping Centre 
173-199 Pioneer Road, Waurn Ponds 
waurnponds@rbsellars.com.au 
03 8512 9978 

New South Wales  
 
Albury 
609 Dean Street, Albury  
albury@rbsellars.com.au 
02 6060 9896 
 
Armidale 
Shop 61A,  
195 Beardy Street, Armidale 
armidale@rbsellars.com.au 
02 4011 5975 
 
Deniliquin 
309 Cressy Street, Deniliquin  
deniliquin@rbsellars.com.au 
03 5847 0818  
 
Dubbo 
1/163 Macquarie Street, Dubbo  
dubbo@rbsellars.com.au 
02 6800 1796

Orange 
182 Summer Street, Orange 
orange@rbsellars.com.au 
02 6311 1596 
 
Scone  
167 Kelly Street, Scone  
scone@rbsellars.com.au 
02 5504 3027 
 
Tamworth  
416 Peel Street, Tamworth  
tamworth@rbsellars.com.au  
02 6761 2826 
 

Wagga Wagga  
136 Baylis Street, Wagga Wagga  
wagga@rbsellars.com.au 
02 6921 8022

Queensland

Toowoomba  
11 Annand Street, Toowoomba  
toowoomba@rbsellars.com.au  
07 4632 3641

Tasmania 
 
Launceston 
175-177 Charles Street,  
Launceston  
launceston@rbsellars.com.au  
03 6338 9865 
 
 

STOCKISTS 

 
Faithfulls Creek 
71 Railway Street, Euroa VIC  
0499 015 240 
 
Rochford Supply Co 
82 High Street, Woodend VIC  
0433 813 672 
 
 
 
 

CONTACT US  
 
Find us online at rbsellars.com.au  
Telephone 1300 727 355 
 
 

FOLLOW US 
 
     @rb_sellars 
 
     @rb_sellars 
 
     /rbsellars 
 
     /rbsellars96 
 

Some styles may vary in colour  
due to printing variations.  
 
Availability of styles, colours and sizes  
may vary from store to store. 
 
Available while stocks last.  
Pricing is in AUD.

As part of our commitment to helping rural communities  
to thrive, we have developed the Australian Cotton 
Community Bag in partnership with Farm Angels.

$5 from the sale of every Australian Cotton Community 
Bag online and in-stores goes directly to Farm Angels, 

supporting Aussie farmers and their communities.

We believe in a bright 
future for rural Australia

Australia’s Rural Uniform
RB SELLARS FOR BUSINESS

COMMUNiTY BAg

From paddock to workshop, hospitality and office – RB Sellars outfits rural  
businesses across the country. Our complete collection of practical workwear  

and uniform solutions can be customised with your logo. Contact our dedicated  
RB Sellars for Business team at uniforms@rbsellars.com.au. 
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Storytelling, 
increased  

brand trust, 
engagement 
and loyalty


